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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  58th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida 31st May, 1st & 2nd June, 
2019 with Guided Tour to a Dairy Farm plus a 
milk processing plant. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

3rd Practical Dairy Entrepreneurship Devel-
opment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, on 10th to 
15th June 2019. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/4_10062019-15062019_pdedp.pdf 

Suruchi is launching 1st Second Level Dairy 
Entrepreneurship Development Program 
(DEDP- Level II) 2018 one week intensive 
hand on Dairy Farm. Dates will be announced 
soon. 

For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845  

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 30th April, 2019. 

Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-
ment Program (RDEDP) the dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised in the 
of  2019 which date will be announced very soon.
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Indian News 

Karimnagar dairy ‘proves’ to be State’s crème de la crème 
APRIL 15, 2019 00:53 IST 

https://www.thehindu.com/news/national/telangana/karimnagar-dairy-proves-to-be-states-crme-de-la-crme/arti-

cle26837967.ece 

fter last summer’s crisis, dairy bounces 

back with surplus milk production 

Last summer, the Karimnagar Milk Pro-

ducers Company Limited, faced with shortage in 

production, was forced to purchase milk from 

other dairies to keep up with the demand. But 

this year, things are looking up — the dairy has 

registered record production and is even selling 

surplus milk to other dairies in Andhra Pradesh, 

where there is more demand. 

Thanks to effective implementation of buffalo 

distribution at 75% subsidy to the SC and ST 

communities and 50% subsidy to other commu-

nities in the State, the Karimnagar dairy secured 

milch animals from Haryana, Gujarat, Andhra 

Pradesh and Karnataka instead of local market. 

It introduced more than 12,000 new buffaloes 

and cows into the existing pool of over 1.4 lakh 

milch animals with the Karimnagar dairy farm-

ers during the last year. 

During the last summer, dairy milk procurement 

was only 1.4 lakh litres per day. Now, it has 

crossed 2 lakh litres per day. In other districts, 

the authorities have simply rotated the existing 

milch animals in the name of implementation of 

the ambitious scheme and siphoned off govern-

ment subsidy amount, which is why there is no 

surplus milk, said sources. 

Speaking to The Hindu on Sunday, Karimnagar 

dairy chairman Ch. Rajeshwara Rao said they 

have touched the 2 lakh litre per day procure-

ment mark with an average daily procurement 

of 1.92 lakh litres. “We are selling 12,000 litres 

of milk to Visaka dairy because of surplus milk,” 

he said and added that they were targeting 3 

lakh litres in the next year and 5 lakh litres by 

2022 by increasing the population of milch ani-

mals. 

“We successfully availed the government sub-

sidy scheme for the purchase of milch animals 

from other states,” he said. 

He said Karimnagar dairy tops in the State in 

terms of turnover, milk procurement, sales and 

production of various dairy products. “We are 

also number one in terms of taking up welfare 

activities for milk producers as well as animals,” 

he claimed. 

Mr. Rao explained that the government pro-

vides ₹80,000 for purchase of each animal, in-

cluding 10,000 for insurance and three weeks of 

fodder. Besides, the dairy has also supplied 250 

tonnes of fodder seed at 50% subsidy to farm-

ers of the Karimnagar dairy to overcome fodder 

shortage during summer. 
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Dudhsagar Dairy announces support for Congress 
Apr 15, 2019 

https://timesofindia.indiatimes.com/city/rajkot/dudhsagar-dairy-announces-support-for-congress/arti-

cleshow/68879263.cms 

alanpur: In an unusual event the govern-

ing body of the state’s second largest co-

operative dairy, the Mehsana District Co-

operative Milk Producers’ Union Ltd, popularly 

known as Dudhsagar Dairy has decided to back 

the opposition Congress for the upcoming Lok 

Sabha elections. 

The dairy cooperative with members spread 

across districts like Gandhinagar, Patan and 

Mehsana has said its decision to support Con-

gress follows the “harassment by the ruling BJP 

government in the state for the last six years”. 

Talking to TOI, vice chairman of Dudhsagar 

Dairy Moghji Patel said, “The dairy’s network is 

spread across 12 blocks and comprises 100 soci-

eties with over 6 lakh milk producers. We have 

been visiting each block and getting tremen-

dous support from our members in favour of 

the Congress.” 

Patel said that so far members of six blocks in-

cluding Mansa, Siddhapur, Kheralu, Harij,Vihar 

and Mehsan have extended support for Con-

gress. 

Patel had resigned as district vice president of 

BJP on April 4 and extended support to Con-

gress party. 

According to Shankar Chaudhary, one of the di-

rectors of the dairy, “Canvassing for the Con-

gress candidates Jagdish Thakor in Patan and AJ 

Patel in Mehsana is going on in full swing.” 

The Dudhsagar Dairy has been at loggerheads 

with the ruling BJP ever since its chairman, Vipul 

Chaudhary, was ousted as a the chairman of 

GCMMF in the year 2013. 

 

‘Social relevance behind success of dairy co-co-operatives’ 
14 Apr, 2019 

https://timesofindia.indiatimes.com/city/vadodara/social-relevance-behind-success-of-dairy-co-ops/arti-

cleshow/68869370.cms 

ADODARA: Gujarat’s dairy co-operative 

movement is widely hailed for its suc-

cess. But the reason behind the suc-

cess of dairy co-operative societies (DCS) spread 

across thousands of villages in the state is not 

just economic. 

A latest study by researchers of the Verghese 

Kurien Centre of Excellence (VKCoE) at the Insti-

tute of Rural Management Anand (IRMA) re-

veals that the dairy co-operatives owe their suc-

cess as they have remained socially relevant 

even after five decades. 

VKCoE researchers had conducted a study titled 

information sharing ties in DCS to explore the 

effects of social networks in a DCS on dairy busi-

ness networks and vice versa. 

It was two decades ago that India surpassed the 

United States to emerge as world’s largest milk 

producer. “India’s milk production success story 
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is largely owed to DCS that had started out in 

the late 1940s. Some dairy cooperatives, which 

are now over six to seven decades old, have be-

come social entities in their own right, forging 

strong community ties,” said professor Shyam 

Singh, a social sciences professor who along 

with research officer Neha Christie conducted 

the study. 

The study defined a dairy information network 

(DIN) as one where members share information 

on dairy-related matters such as vet services, 

animal health, animal feed, milk sales though 

the DCS and financing. 

A social information network (SIN) was defined 

as a network where members share information 

on social matters such as marriage, functions, 

friendship, personal life, cultural events and 

events/incidents taking place in the village. 

For the study, the researchers analysed DCS at 

Dolapura, a five-decade-old society under Amul 

Dairy, which has 340 members, comprising 

around 95 % of the total households in the vil-

lage.  

“There are social differences in every village. 

But villagers come together to achieve their 

common economic goals through DCS. This indi-

cates that this economic convergence through 

the DSC has scope for nurturing social harmony 

and co-existence,” said Singh. 

“Dairy co-operatives have established their so-

cial roles within the societies. They participate 

in community affairs like festivals, distribute 

food or contribute monetarily or non-monetar-

ily in cultural and social functions, support pro-

grammes organized at schools within the vil-

lages and also help farmers in distress through 

advance payments,” he said. 

“We observed that members of DCS maintain 

separate networks for their dairying ties vis-vis 

social community ties. They do this to keep 

their dairy network free from societal conflicts 

and complexities. This could be one of the rea-

sons why the dairy cooperative society has 

been able to sustain its operations for decades 

with an ever-increasing turnover of milk collec-

tion and sales,” said Singh. 

 

Local ice cream will continue to be patronized: Rahil Gandhi, Director, Vadilal Dairy 
 April 14, 2019 

https://www.indiaretailing.com/2019/04/14/food/food-service/local-ice-cream-will-continue-to-be-patronized-

rahil-gandhi-director-vadilal-dairy/ 

ahil Gandhi, Director, Vadilal Dairy In-

ternational Limited, speaks of his com-

panies new marketing campaigns, with-

standing the foreign competition and the 

growth of ice cream industry in India. 

 

The ice cream industry in India appears to be 

going through a phase of churn with foreign 

brands giving a serious look-in to home-grown 
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brands. What explains this sudden foreign inter-

est in the Indian Ice cream industry and why are 

local brands looking to exit a business they have 

been associated with so long? 

I don’t think there is any sudden interest of for-

eign brands in India. As you may be aware, Hin-

dustan Unilever Limited (HUL) had acquired the 

Kwality brand ice cream way back in 1995. Also, 

Cadbury had brought the Dollop ice cream 

brand in 1990. There has always been an inter-

est in ice cream or the dairy sector by foreign 

brands. Ice cream, overall, is always in demand 

and liked by many and there has never been a 

sudden foreign interest in the industry. Of 

course, there are always some local brands that 

are on the lookout for interesting buyout op-

portunities to come their way. By and large, lo-

cal ice cream still continues to be patronized 

and liked by many people. 

 

Prabhat Dairy jumps 5% on sale of unit to Tirumala Milk  
12 Apr, 2019 

https://economictimes.indiatimes.com/markets/stocks/news/prabhat-dairy-jumps-5-on-sale-of-unit-to-tirumala-

milk/articleshow/68846433.cms 

EW DELHI: Shares of Prabhat Dairy 

jumped 5 per cent in Friday's session 

after it said it successfully completed 

the sale of its subsidiary Sunfresh Agro Indus-

tries  

In a BSE filing, post market hours on Thursday, 

the company said that the sale of its wholly 

owned step down subsidiary, Sunfresh Agro In-

dustries to Tirumala Milk Products and the sale 

and transfer of the company’s dairy products 

business is successfully completed and closed 

on 10 April 2019.  

Prabhat Dairy had informed in a regulatory fil-

ing in January that France-based Lactalis' Indian 

subsidiary Tirumala Milk Products was acquiring 

its dairy business for Rs 1,700 crore, which is 

1.09 times its sales in 2017-18 of Rs 1,554 

crore. 

 

India’s dairy exports hit 5-yr high of 152,736 tn in Apr-Feb 

Thursday, Apr 11 

http://www.cogencis.com/newssection/indias-dairy-exports-hit-5-yr-high-of-152736-tn-in-apr-feb/ 

UMBAI – Exports of dairy products 

from India in Apr-Feb hit a five-year 

high of 152,736 tn worth $404 mln, 

according to Agricultural & Processed Food 

Products Export Development Authority data.  

In the year-ago period, India exported 86,913 tn 

dairy products worth $260 mln. 

Exports of dairy products surged as the price of 

milk (with 8.5% fat content) rose more in global 

markets than in domestic markets, said Kuldppe 

Saluja of Delhi-based Sterling Agro Industries 

Ltd. 

Milk with 8.5% fat content is largely used in pro-

ducing ghee, butter, and other dairy products, 

exporters said. 

According to globaldairytrade.info data, Global 

Dairy Trade Price Index has risen 4.5% since 

April 2018. The average price of dairy products 

at the latest auction on Apr 2 was $3,483 per 

tn.  

The index takes into account prices of eight 

dairy products–rennet casein, butter, lactose, 

butter milk powder, anhydrous milk fat, ched-

dar, and skimmed milk powder. 
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The global dairy industry is also facing supply 

problems in 2019 due to weaker economic 

growth, higher prices, lacklustre retail sales, ge-

opolitical conditions, and challenges of climate 

change, a news report said. 

Pressure in milk production will be felt through-

out the first half of 2019 and it may hit its low-

est number since 2016, Rabobank said in a re-

port.  

Another factor that boosted the dairy export 

is the export subsidy provided to Gujarat and 

Maharashtra, the two leading milk-producing 

states, said R.P Singh of the Punjab State Co-op-

erative Milk Producers Federation. 

The government had increased the incentives 

for milk and some dairy products to 20% from 

10% under the Merchandise Exports from India 

Scheme. Products that attracted the 20% export 

incentives include whole milk, butter milk, con-

densed milk, yoghurt, skimmed milk, milk food 

for babies, and processed, grated and pow-

dered varieties of cheese.  End 

 

Rising mercury, election bring ‘achhe din’ for dairy farmers 
Apr 11, 2019 

https://timesofindia.indiatimes.com/city/vadodara/election-brings-achhe-din-for-dairy-farmers/arti-

cleshow/68822334.cms 

ADODARA: The rising mercury levels 

coupled with the election season 

seems to have brought ‘achhe din’ for 

dairy farmers in Gujarat. 

After witnessing a gloom that stretched for over 

a year, almost all the district dairy unions of Gu-

jarat have started increasing milk procurement 

prices in the state. 

If the Kaira District Co-operative Milk Producers 

Union Limited (KDCMPUL) popularly known as 

Amul Dairy is increasing procurement price 

from Rs 610 to Rs 630 per kilo fat with effect 

from Thursday, other milk unions like Vado-

dara’s Baroda Dairy, Banaskantha’s Banas Dairy 

and Godhra’s Panchamrut Dairy have also an-

nounced hike in the range of Rs 10 to Rs 20 per 

kilo fat. 

Dairies in Sabarkantha, Mehsana, Valsad, Amreli 

and Junagadh too have hiked procurement 

prices. 

It is worth mentioning here that a majority of 

dairy unions in the state which have a strength 

of more than 36 lakh farmer members are di-

rectly controlled by BJP leaders. 

Last year, amidst global crashing of skimmed 

milk powder (SMP) prices, the dairy co-opera-

tives were staring at a milk glut. Many milk un-

ions in the state for the first time in over a dec-

ade and a half had slashed the procurement 

prices paid to its farmers. 

Amul Dairy, which had the distinction of paying 

highest procurement prices in the country, for 

instance had slashed prices from Rs 680 to Rs 

660 per kilo fat in August. The prices had fur-

ther declined to Rs 610 till the onset of summer. 

“Almost all our member unions have started 

paying more to dairy farmers as commodity 

market is improving and SMP prices are also im-

proving in the global market,” said R S Sodhi, 

managing director of the Gujarat Co-operative 

Milk Marketing Federation (GCMMF), the apex 

marketing body of all the district dairy unions of 

the state that markets brand Amul. 

Milk production too is 1 to 2 % lower this sum-

mer compared to last year with Amul’s member 

unions procuring nearly 230 lakh litres a day at 

present. 
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“Earlier, all the dairies had huge inventory of 

SMP as its prices in international market was 

around Rs 150 per kg which now has improved 

to Rs 210 to Rs 220 per kg. At the same time, 

factors like increase in cost of milk production 

and the beginning of the lean season has led to 

a fall in production. All these has led to hike in 

procurement prices,” he said. 

Sodhi however added that the hike in procure-

ment prices will not impact consumer prices. 

 

‘Frozen desserts that meet FSSAI norms are safe to consume’ 
Apr 7, 2019 

https://timesofindia.indiatimes.com/city/indore/frozen-desserts-that-meet-fssai-norms-are-safe-to-consume/arti-

cleshow/68758304.cms 

ndore: Indian Ice Cream Manufacturers’ As-

sociation (IICMA) on Saturday said that fro-

zen dessert products, duly conforming 

standards set by FSSAI, are totally safe to be 

consumed by children and adults alike. 

IICMA’s statement was in response to TOI re-

port of Indore food department starting a drive 

in city against frozen dessert products being 

sold as ice creams. 

IICMA president Rajesh Gandhi said that it was 

a regulatory requirement to specifically men-

tion whether the product in question was a 

“frozen dessert” or “ice cream” on the packag-

ing to enable consumers to make an “informed 

choice”. 

“It is mandatory to declare the per cent of milk 

fat/edible vegetable oil/fat and vegetable pro-

tein product on frozen desserts,” he said. 

“Hence, it is incorrect to state that frozen des-

serts are being sold under name of ice creams 

when the information has been made clearly 

available to consumers.” 

Gandhi said, “We would like to emphasize that 

frozen desserts contain similar ingredients as 

ice creams, differing mainly in source of fat. This 

difference does not change the product experi-

ence, palatability and safety of frozen desserts 

in any way.” 

During the drive, food department found five 

cases of misbranding and substandard products 

in the city in last 10 days. “In one of the cases, 

the manufacturer was using vegetable oil in a 

product branded as ice cream,” senior food of-

ficer Manish Swami said. 
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Amul — Hunter or Prey? New Tru juices may put fate of brand at stake 
April 6, 2019 1:45 PM 

https://www.financialexpress.com/industry/amul-hunter-or-prey-new-tru-juices-may-put-fate-of-brand-at-

stake/1539991/ 

mul may be able to leverage its brand 

name to find its footing. However, to 

say that it would be a cakewalk for 

Amul might be an overstatement. 

 

Amul recently made another venture outside 

dairy products, with the launch of a range of 

fruit juices called ‘Tru’. While there are many 

players that have found their turf in fruit juices 

segment and are established names in the mar-

ket, including the comparably newer entrants 

such as Raw juices and PaperBoat, Amul may be 

able to leverage its brand name to find its foot-

ing. However, to say that it would be a cakewalk 

for Amul might be an overstatement. It also 

runs the risk of eroding its flagship brand, if the 

new offering does not deliver. 

What is at stake? 

The juice market is pegged at around Rs 2,500-

3,000 crore. While Amul has an upper hand in 

the milk industry and milk-based products, the 

competition in the juice segment is stiff. “Unlike 

dairy, Amul will find tough and well-entrenched 

competition in this segment,” Chandramouli N, 

CEO of brand consultancy TRA, told Financial Ex-

press Online. 

However, the main concern here for Amul may 

not be capturing consumers but saving its 

name, if the product misses. “Sometimes, over-

reaching beyond its own sector can erode brand 

trust too,” Chandramouli N said. “Milk and juice 

are not the same, and neither is the market for 

the two categories. I just hope Amul would have 

already done a Buying Propensity study, know-

ing the customer’s keenness-to-buy, for their 

Tru brand, else it can be a test-by-fire for Amul, 

a failure the ‘infallible’ brand can ill afford.” 

Chandramouli added. 

Mulling over Amul: Brand name is enough 

With a stronghold in the dairy market ever since 

its inception, Amul is a name that immediately 

strikes a chord with the buyers. Amul has deliv-

ered products, which are liked by consumers, 

year over year, by maintaining quality and there 

has rarely been a product which was not well 

received, with the exception of Amul’s Heat and 

Eat pizza. 

“Amul is a soft super-power in the realm of 

FMCG brands in India,” and “if anyone in the 

space [can capture consumers] of FMCG, it sure 

will be Amul! This is one brand that has huge 

dollops of consumer positivity when it comes to 

brands to eat and drink.,” veteran brand expert 

Harish Bijoor told Financial Express Online. 

Market size 

Amul has a widespread network of distributors 

and retail points, 10,000 distributors and over a 

100,000 retail points respectively. Being a brand 

with such a far-reaching capacity, “it can reach 

every nook and corner of India within a fraction 

of time. With its competitive price-point, it is 

likely that this brand from the Amul stable will 

make a small, but noticeable impact in the mar-

ket,” said Chandramouli N. 
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But, it may not only be about eating into the 

pie, but rather growing it. “Amul’s way in the 

market is typically not only eating into existing 

shares, but creating new shares from nothing,” 

Harish Bijoor said. Hence, it is given that Amul 

will grab 7-10% of market share in the first-roll, 

he added. 

Four flavours; foolproof or fallible? 

Tru juices have been launched in four flavours 

—  Mango, Orange, Apple and Lychee. “If this 

range of offerings is able to captivate the imagi-

nation of Indian consumers, more will follow of 

course. A limited range that is lowest-common-

denominator taste oriented is always a good 

way to start,” Harish Bijoor said. “Four variant 

launch is practical to test the markets,” Chan-

dramouli added. 

Amul MD R S Sodhi is yet to respond to the que-

ries sent by Financial Express Online. 

 

Mother Dairy invested Rs 190 crore in IL&FS, sent SOS to PM after default 

April 5, 2019 7:04:19 am 

https://indianexpress.com/article/business/companies/mother-dairy-invested-rs-190-cr-in-ilfs-sent-sos-

to-pm-after-default-5659549/ 

hese investments happened at a time 

when the IL&FS Group’s debt woes were 

in the public domain and the IL&FS 

group was busy selling its assets to raise funds 

to honour its debt repayments. 

 

Days before IL&FS defaulted on loan repay-

ments in the last week of August, Mother Dairy 

Fruit and Vegetable Private Ltd (MDFVL) de-

cided to make a series of investments totalling 

over Rs 190 crore in the beleaguered infrastruc-

ture company. 

Advertising 

MDFVL, a wholly owned subsidiary of National 

Dairy Development Board that produces, pro-

cesses and sells dairy products, fruits and vege-

tables, invested Rs 190.84 crore in inter-corpo-

rate deposits of IL&FS (for a period of 8-16 

days) in a series of six transactions between Au-

gust 20, 2018 and August 28, 2018. 

These investments happened at a time when 

the IL&FS Group’s debt woes were in the public 

domain and the IL&FS group was busy selling its 

assets to raise funds to honour its debt repay-

ments. 

This also came a couple of months after IL&FS 

subsidiary ITNL had declared a payment default 

in June 2018. 

In February 2019, seeking Prime Minister Nar-

endra Modi’s intervention in recovering the due 

amount (Rs 190.84 crore) from IL&FS, Sanjeev 

Khanna, the CEO of MDFVL, wrote a letter to 

the PM apprising him of the situation and that 

the IL&FS default has “weakened” the com-

pany’s ability to pay to the farmers. 

“Farmers are dependent upon MDFVL for their 

livelihood as the amount invested in IL&FS was 

payable to farmers as the initial investment was 

made for a short duration (8-16 days maturity 

period). The failure on part of IL&FS to pay the 

amount has resulted in severe cash crunch for 

MDFVL and it is struggling to pay the farmers 
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and keep the supply chain of agricultural prod-

ucts running,” Khanna said in his letter. 

He further requested the PM “to kindly inter-

vene in this matter and help us in recovering 

the due amount from IL&FS in the interest of 

farmers.” 

Significantly, even as IL&FS defaulted on the 

payments to MDFVL on the due dates between 

Sep 5 and Sep 8, 2018, Mother Dairy decided to 

renew the investment for one more month at 

the request of IL&FS. 

Incidentally, Khanna has been CEO since Julky 

2018. 

In its letter to the PM, MDFVL CEO submitted 

that MDFVL made an investment of Rs 190 

crore in ICDs of IL&FS in August 2018 and that 

“IL&FS failed to pay the maturity amount on the 

due date citing issue of temporary liquidity cri-

sis and requested MDFVL to renew ICDs for an-

other month. Accordingly MDFVL renewed the 

investment for one more month.” He added 

that, “the amount along with interest amount 

remains unpaid till date.” 

Making matters worse for investors such as 

MDFVL is the fact that the National Company 

Law Appellate Tribunal (NCLAT) has recently 

granted moratorium against all claims against 

IL&FS. 

Responding to queries from The Indian Express, 

an MDFVL spokesperson said: “Investments in 

IL&FS were initiated in February 2016. There 

has been a default on the part of IL&FS and the 

judicial process including adjudication in NCLAT 

is on. The matter is sub-judice and we would 

not like to comment further.” The statement 

added that there has been no default on pay-

ments to farmers by the company. 

 

Adulterated milk products worth Rs 5 lakh seized 
Apr 4, 2019 

https://timesofindia.indiatimes.com/city/bhopal/adulterated-milk-products-worth-rs5-lakh-seized/arti-

cleshow/68712130.cms 

HOPAL: Cops on Wednesday busted a 

racket involved in smuggling adulter-

ated mawa and paneer in huge quanti-

ties from Gwalior . They were being distributed 

to various dairy shop owners in and around the 

city. Police seized a truck load of adulterated 

mawa and paneer worth around Rs 5 lakh and 

nabbed the truck driver. 

The truck carrying the adulterated goods was 

caught during a special vehicle checking being 

conducted at various spots ahead of the Lok Sa-

bha elections. The nabbed driver has revealed 

that he used to supply adulterated products in 

the city on a daily basis and used different 

routes to commute. 

SHO Gunga SI DP Singh said that police had re-

ceived a tip-off about adulterated mawa and 

paneer from Gwalior being supplied to the city 

using the Gunga route. The accused truck driv-

ers used to take different routes on every trip to 

avoid police checking and supplied around 15-

20 quintals of adulterated products on a regular 

basis. 

SHO Singh said that acting on information, po-

lice along with officials from the food and drug 

administration department stopped a sus-

pected mini truck from Gwalior, which was on 

its way to Bhopal via Berasia. The police team 

stopped the truck near Dupadia petrol pump at 

around 8am. 

When the truck was searched, the police team 

found 12.30 quintals of paneer and 3.5 quintals 

of mawa loaded in separate packing. The goods 
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were worth Rs 5 lakh. When the FDA team ex-

amined the samples of the mawa and paneer, 

they were found to be adulterated. The adulter-

ated products were seized by the FDA team and 

a case was registered at Gunga police station. 

SHO Singh said that the truck driver, identified 

as Naresh Baghel, (25), a resident of Gwalior 

told police that the goods were sent by Gwalior-

based businessmen Mahesh Sharma and 

Lochan Singh. The adulterated products were to 

be supplied by a local broker Vijay Anand alias 

Bunty, a resident of Aradhana Nagar in BHEL at 

various dairy shops at 7 number market, 11 

number market and Itwara area. 

Police said that a case has been registered 

against Anand in the past in which he was fined 

Rs2 lakh. Investigations are underway in the 

case. 

 

Thermo Fisher Scientific and FSSAI Partner to Open Advanced Food Safety Solution Centre 
03 APRIL 2019 

https://www.outlookindia.com/newsscroll/thermo-fisher-scientific-and-fssai-partner-to-open-advanced-food-

safety-solution-centre/1508362 

ds: Disclaimer: The following content is 

a press release. takes no editorial re-

sponsibility for the same.) ~The collabo-

ration aims to address the food quality and food 

safety challenges the country faces today~ New 

Delhi, India– April 03, 2019 – , the world leader 

in serving science, in collaboration with Food 

Safety and Standards Authority of India (FSSAI), 

announced the opening of an advanced, sophis-

ticated food safety solution center at Gha-

ziabad, U.P., India. The collaboration was an-

nounced during the Association of Analytical 

Communities (AOAC) - India chapter conference 

between Thermo Fisher Scientific and FSSAI. 

The solution center is equipped with advanced 

analytical solutions that will overcome a wide 

range of challenges presently faced by food 

safety scientists in the routine analysis of food 

for quality, safety and authenticity. The Food 

Safety Solution Centre will also host workshops 

and seminars in collaboration with global regu-

latory bodies, experts and key opinion leaders 

from the industry to provide insights into recent 

regulations and explore the latest develop-

ments and innovations to address key chal-

lenges. ‘’The objective of Thermo Fisher’s part-

nership with FSSAI is to enable closer coopera-

tion among scientists working in the field of 

food safety and to bring world class food testing 

capabilities in India. As the world leader in serv-

ing science, this Center will have significant con-

tribution to provide access to safe and quality 

food supplies to make a healthier, cleaner and 

safer world.” said Amit Chopra, managing direc-

tor, India and Middle East, Thermo Fisher Scien-

tific. “With the new Centre opening in India, 

Thermo Fisher is demonstrating its commitment 

to helping scientists push research and technol-

ogy to the next level in the food and beverage 

industry. In addition to the other sites we’ve re-

cently opened across the globe, this Centre will 

allow us to collaborate with organizations, regu-

latory bodies and experts in each region to work 

together and develop workflows that will make 

the world healthier, cleaner and safer,” said 

Mitch Kennedy, president, chromatography and 

mass spectrometry, Thermo Fisher. “We wel-

come the establishment of this world class cen-

tre and see as a tremendous benefit in the ca-

pacity building of food analyst and technical 

staff of the food safety authorities, both at the 

government of India and at the state level. By 

collaborating in this manner, we ensure to build 

up the future generations of analyst and this 

will be a very significant contribution to the 

cause of food safety in India,” said Rita Teaotia, 

Chairperson, FSSAI. The Centre is equipped with 

the latest innovations in liquid, gas and ion 
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chromatography, mass spectrometry and trace 

element analysis. The workflows developed, 

along with the support and training provided by 

Food Safety Solution Centre, will enable scien-

tists to reach new levels of productivity and 

provide access to overcome unique and emerg-

ing analytical challenges. “The FSSAI establishes 

science-based standards for articles of food and 

regulates their manufacture, storage, distribu-

tion, sale, and import to ensure availability of 

safe and wholesome food to the country's 1.3 

billion citizens," said Pawan Agarwal, chief exec-

utive officer, FSSAI. "The collaboration between 

the FSSAI and Thermo Fisher at the Food Safety 

Customer Solution Centre in Ghaziabad will help 

us build new workflows for food safety testing, 

train our food centers of excellence, and help 

build capacity and expertise in the region," said 

Bhaskar Narayan, Ph.D., advisor of quality as-

surance, FSSAI. For more information on the 

food and beverage market capabilities, please 

visit www.thermofisher.com/foodandbeverage. 

About Thermo Fisher Scientific is the world 

leader in serving science, with revenues of more 

than $24 billion and approximately 70,000 em-

ployees globally. Our mission is to enable our 

customers to make the world healthier, cleaner 

and safer. We help our customers accelerate 

life sciences research, solve complex analytical 

challenges, improve patient diagnostics, deliver 

medicines to market and increase laboratory 

productivity. Through our premier brands – 

Thermo Scientific, Applied Biosystems, Invitro-

gen, Fisher Scientific and Unity Lab Services – 

we offer an unmatched combination of innova-

tive technologies, purchasing convenience and 

comprehensive services. For more information, 

please visit www.thermofisher.com. PWR PWR 

 

Sabar Dairy hikes milk procurement prices 
Apr 2, 2019 

https://timesofindia.indiatimes.com/city/rajkot/sabar-dairy-hikes-milk-procurement-prices/arti-

cleshow/68676993.cms 

ALANPUR: Close on the heels of 

Dudhsagar Dairy , Himmatnagar-based 

Sabar Dairy also hiked the milk procure-

ment prices from Monday. 

JD Patel, general manger of the dairy, said the 

new board which took over the management on 

March 18 has increased the rate by Rs 20 per 

kilo fat for buffalo milk and Rs 10 per kilo fat in 

cow milk . 

“About six lakh milk producers will be benefited 

by the hike,” said Patel. 

Meawhile, Mehsana-based Dudhsagar Dairy, 

which was served a notice by district election 

officer over the hike for alleged violation of 

model code of conduct, has effected the hike. 

The dairy’s vice-chairman Moghji Patel said the 

district election officer’s had asked the manage-

ment to furnish the permission letter allowing 

them to announce the hike in milk procurement 

prices. ”We have implemented the hike from 

Monday after giving the explanation,” he 

added. 
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Hatsun Agro Product Ltd Launches a New Milk Brand - Hatsun Cow Milk 
April 2, 2019 10:55 IST 

https://www.business-standard.com/article/pti-stories/hatsun-agro-product-ltd-launches-a-new-milk-brand-hat-

sun-cow-milk-119040200215_1.html 

ith an aim of delivering farm fresh 

cow milk to Indian households and 

strengthening its product portfo-

lio, dairy maker Hatsun Agro Products Ltd Tues-

day announced it has unveiled a new brand Hat-

sun Cow Milk. 

The new 'Hatsun Cow Milk' offers farm fresh 

cow milk to Indian households, the city-based 

company claimed in a statement here. 

The Cow Milk has been launched with an aim to 

meet the evolving requirements of customers. 

Farm Fresh milk is pasteurised and packed at 

the company's manufacturing facilities and is 

certified before being sent to households. 

The company said the Hatsun Cow Milk was not 

homogenized eventualy leading to formation of 

a creamy layer on top of the container before 

boiling. 

"Hatsun Cow Milk is launched to cater to the 

growing customer requirement for a safe and 

creamier cow milk option..currently the product 

is launched in select towns - Chennai, Vellore, 

Tiruchirappalli, Salem and Puducherry", com-

pany Assistant vice-President (Marketing and 

Sales), Prasanna Venkatesh J said. 

The new variant would be rolled out in other 

states as well, he said. 

Hatsun Cow Milk is currently available in 500 ml 

packs, priced at Rs 25 in company and other re-

tail outlets. 

 

 

 

Amul clocks 13% rise in turnover at ₹33,150 cr in FY’19 
April 01, 2019 

https://www.thehindubusinessline.com/companies/amul-clocks-13-rise-in-turnover-at-33150-cr-in-fy19/arti-

cle26703249.ece 

ujarat Co-operative Milk Marketing 

Federation (GCMMF), which markets 

dairy products under Amul brand, on 

Monday reported 13 per cent increase in turno-

ver at ₹33,150 crore during the just ended fi-

nancial year driven by strong growth in volume. 

GCMMF had posted a turnover of ₹ 29,225 

crore in 2017-18. 

GCMMF has registered a provisional turnover 

of ₹ 33,150 crore for 2018-19. The sales turno-

ver achieved by Amul Federation is 13 per cent 

higher than the previous financial year, the 

company said in a statement. 

Amul Federation has been achieving a com-

pound annual growth rate (CAGR) of more than 

17.5 per cent for the last nine years because of 

higher milk procurement, continuous expansion 

in terms of adding new markets, launching of 

new products and adding new milk processing 

capacities across the country. 

The provisional group turnover of Amul Federa-

tion and its 18 member unions has 

crossed ₹ 45,000 crore which is also 13 per cent 

higher than last year. 

The 18 member unions of Amul Federation with 

a farmer-member strength of more than 36 
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lakh, across 18,700 villages of Gujarat, are pro-

curing on an average 230 lakh litres of milk per 

day which is 10 per cent higher than last year. 

Amul Federation Chairman Ramsinh P Parmar 

said, “based on estimated growth in market de-

mand for Amul products and our future market-

ing efforts, we anticipate at least 20 per cent 

CAGR growth in the business of Amul Federa-

tion during the next five years.” 

Jethabhai Bharwad, Vice Chairman, Amul Feder-

ation added that member unions of Amul plan 

to enhance its milk processing capacity from the 

current level of 350 lakh litres per day to 380—

400 lakh litres per day in the next two years. 

R S Sodhi, MD, Amul, said, “we have achieved 

volume sales growth in all product categories. 

Pouch milk, which is the highest turnover prod-

uct, has shown good growth in all most all the 

market” 

He informed that in all the product categories, it 

has achieved double digit growth in volume. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Global News 

Blumenauer to FDA: Plant-based 'milk' deserves to keep label 
Saturday, April 13, 2019 

https://pamplinmedia.com/pt/9-news/425359-331685-blumenauer-to-fda-plant-based-milk-deserves-to-keep-

label 

lant-based food products sold in dairy-

dominated grocery store aisles have 

found an ally in Congressman Earl Blu-

menauer. 

In a new letter to the U.S. Food and Drug Ad-

ministration, the Oregon Democrat calls on the 

agency to allow dairy-free substitutes to keep 

using traditional labels such as milk, cheese, 

butter, ice cream or yogurt. 

"American consumers seek these alternatives 

for many reasons, including allergies or intoler-

ance to dairy, nutritional needs, religious and 

ethical beliefs, sustainability, and, quite often, 

taste preference," reads the March 27 letter 

crafted by Rep. Blumenauer, which is backed by 

eight of his colleagues. 

Ersatz "dairy" products made with oats, al-

monds, coconut, soy and other plants have be-

come a consumer cash cow — with the indus-

try's retail sales now estimated at $3.3 billion in 

the U.S., or about 15% of market share. 

The rise of alternative products has pushed 

some in the milk market to demand restricted 

use of words like "milk" and "cheese." In 2018, 

the FDA Commissioner Scott Gottlieb an-

nounced a new Nutrition Innovation Strategy 

that will consider approaches to modernize 

"standards of identity." 

While it's unclear what standards will ultimately 

be unveiled, Blumenauer is staking out a posi-

tion in support of plant-based alternatives. 

He wrote: "To prevent these food products 

from including the names of dairy foods in their 

labels would only lead to confusion in the mar-

ketplace." 

 

Skim Milk Labeling Suit Advances 
Apr 12, 2019 

https://www.lancasterfarming.com/farming/dairy/skim-milk-labeling-suit-advances/article_1011f0a2-f2c6-5b4e-

a5b9-eded50fd929b.html 

 

 Maryland dairy has cleared its first hurdle in its 

federal lawsuit over what to call its skim milk. 

A federal judge in Pennsylvania re-

jected on March 31 the Food and Drug 

Administration’s motion to dismiss the 

case brought by South Mountain Creamery of 

Middletown, Maryland. 

Creamery owner Randy Sowers plans to expand 

across the Mason-Dixon Line, but because he 

would be selling in multiple states, his attorneys 

say he needs to follow federal labeling rules. 
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Under those rules, Sowers argues, skim milk 

must have vitamins added to replace the nutri-

ents lost when the fat is removed. 

Sowers doesn’t want to add the vitamins, and 

he says federal rules would require him to call 

his product “imitation” skim milk. 

“Skim milk without the additives is safe to drink 

and legal to sell, but you are not allowed to call 

it what it is,” says Anya Bidwell, Sowers’ attor-

ney from the Institute for Justice. 

The FDA says it has no plans to require “imita-

tion” labeling and has been unable to find a sin-

gle instance when it took misbranding action 

against additive-free skim milk. 

The agency has offered has offered Sowers sev-

eral labeling options that don’t include the 

word “imitation.” 

“Plaintiff won’t take ‘Yes’ for an answer,” the 

agency said in a court filing last August. 

The creamery counters that the FDA’s stance 

doesn’t change the regulations, and provides no 

binding assurance that the agency won’t pursue 

enforcement later. 

The Institute for Justice, a nonprofit that seeks 

to limit the size and scope of government, has 

had success litigating a similar skim milk case in-

volving a Florida farm. 

 

Idaho Milk Products on time with $ 26M expansion 
April 11, 2019 

https://www.perishablenews.com/dairy/idaho-milk-products-on-time-with-26m-expansion/ 

EROME, Idaho – The Idaho Milk Product’s 

chief executive officer said their expansion 

is moving along in time for their goal date. 

Last summer, they announced that they would 

expand their plant’s capacity by one third. 

Daragh Maccabee, the CEO, said they are right 

on track of their expansion and are actually 

working four projects at the same time, 

They have expanded their warehouse and staff 

facilities, built a new research and development 

building and are adding more capabilities to 

their plant to bring up their total capacity of 

milk. 
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Sale of adulterated milk rampant in Narowal 
 April 10, 2019 

https://tribune.com.pk/story/1947218/1-sale-adulterated-milk-rampant-narowal/ 

 

he sale of adulterated milk has contin-

ued for several years in Narowal’s 

Zafarwal tehsil. It is an unregulated 

practice and those involved are playing with the 

lives of people. The district administration 

seems least interested in curbing this practice 

and has failed to take action against the perpe-

trators. 

A recent survey of different shops by Express 

News shows that contaminated milk continues 

to be sold openly across the region. The adul-

terated milk is prepared by simply mixing chem-

ical powder, urea and water. However, the au-

thorities responsible for keeping checks and bal-

ances are allegedly involved in the malpractice. 

Steps taken by the Punjab Food Authority (PFA) 

to eradicate this phenomenon are dissatisfac-

tory. 

Officials concerned have turned seemingly 

turned a blind eye to the situation. 

Locals claim authorities have permitted vendors 

to sell adulterated milk without fear, resulting 

in people consuming unwholesome dairy prod-

ucts. 

Further, vendors also add a large quantity of 

water into the milk, while fake formula is also 

being sold openly. In a bid to manufacture 

cheap and adulterated milk on a commercial 

basis, milk sellers use detergent and urea in 

their product. 

As a common practice, milk sellers inject buffa-

loes to produce a larger quantity of milk. 

While speaking to Express News, Akbar Yaqub, a 

resident of Shakargarh Road, says the sale of 

adulterated and toxic milk has continued 

openly, but officials concerned have not taken 

action against any milk seller. “Those selling 

such milk should be put behind bars and heavy 

fines must be imposed on them,” he added. 

Malik Usman, another local, says it is a pity that 

people cannot get anything pure to eat or drink. 

“The food authority officials are not performing 

their job with honesty as milk prepared with 

chemical is being sold openly without fear.” 

He suggests that the government launch a 

countrywide crackdown against the milk sellers 

and end this practice. 

Meanwhile, an official of the district administra-

tion, requesting anonymity, said officials con-

duct raids at regular intervals to keep a check 

on the sale of adulterated items. 

“A number of milk shops have been sealed 

while those involved in this business have also 

been fined. Despite efforts, the sale continues, 

he points out. 

Locals demand that the Punjab government and 

district administration take mote of the matter 

and sternly punish those involved. 
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Dairy safety net program expected in June 
Apr 09, 2019 05:26 PM EDT 

http://www.wfmz.com/news/ap-national/dairy-safety-net-program-expected-in-june/1067373704 

ONTPELIER, Vt. (AP) - An insurance 

program to help hard-pressed dairy 

farmers is expected to be ready for 

enrollment in June, the U.S. Farm Service 

Agency says, but farmers say it won't tackle the 

underlying challenges they face. 

Dairy farmers are in their fifth year of low milk 

prices that have driven thousands out of busi-

ness. 

"I've been in this for over 40 years and this is as 

bad as it's ever gotten," said Vermont dairy 

farmer Jacques Parent on Tuesday. 

Describing the dairy farmers' situation as ur-

gent, 38 U.S. senators signed a letter late last 

month urging the U.S. Department of Agricul-

ture to implement the insurance program 

quickly and work to educate farmers about 

their options. 

The improved insurance program in the 2018 

farm bill - called Dairy Margin Coverage - ex-

pands the coverage levels for farmers. They pay 

premiums and receive payments when the gap 

between milk prices and feed prices reach a cer-

tain level. The program was delayed by the 35-

day partial government shutdown. Payments 

will be retroactive to January. 

"USDA is working diligently to implement the 

DMC program and other programs authorized 

by the 2018 Farm Bill," FSA Administrator Rich-

ard Fordyce wrote in an email on Monday. 

Still, the more time that passes, the harder it is 

for farmers. 

"I think it's frustrating, very frustrating because 

we've gone through this four-year drought in 

revenue and each month it gets put off the 

more disheartened producers become," said 

Michigan dairy farmer Ken Nobis. 

Consumer demand in some segments and unre-

solved trade issues that are harming exports 

and boosting surpluses are other issues chal-

lenging the dairy industry, a spokesman for the 

National Milk Producers Federation has said. 

For many years, dairy farmers went through a 

three-year cycle of a good year, a bad year and 

a mediocre year, Nobis said. 

"Now we're in our fifth year of below profitable 

levels of milk production, that's pretty hard for 

anyone to withstand," he said. 

Higher tier coverage is available for smaller op-

erations. Nobis, whose farm milks 1,000 cows, 

and Parent with 700 cows, would cap out early. 

"It's appreciated but it's only a little Band Aid," 

said Parent. 

The bottom line is farmers don't want a check 

from the government, said Nobis. "What we 

want is a viable market and that viable market 

... has been damaged dramatically by the trade 

issues that we didn't ask for, frankly." 
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New Hanover pays $700K to preserve dairy farm 
Apr 8, 2019 

https://www.pottsmerc.com/news/new-hanover-pays-k-to-preserve-dairy-farm/article_4296c926-57ef-11e9-afa7-

9b8af2e865c2.html 

EW HANOVER — Township supervisors 

approved the preservation of more 

than 33 acres of a beloved dairy farm 

and are poised to enjoy the preservation of an-

other 455 acres of open space in the coming 

months. 

The farm that was preserved is the Suloman 

Dairy Farm on Leidy Road between Swamp Pike 

and Buchert Road. 

The retail dairy store, on about 1.16 acres, was 

not part of the preservation, said Township So-

licitor Andrew Bellwoar. 

The remaining 33.4 acres will remain with the 

Suoman family, but a conservation easement 

costing $700,000 will ensure it remains a farm 

no matter who owns it. 

"You can't buy better milk anywhere," said Plan-

ning Commission Chairwoman Susan Smith in 

endorsing the move. 

The money for the conservation easement 

comes from the .15 mill open space tax on 

earned income approved by voters in a 

townwide referendum in 2006, said Bellwoar. 

The farm was identified in the township's Open 

Space and Recreation Master Plan as a property 

worthy of preservation and consists of a total of 

five parcels. 

The second and larger open space effort under-

way concerns the Laughing Waters Girl Scout 

Camp, located south of Route 73 between New 

Hanover Square Road and Fagleysville Road. 

Part of the property is in Upper Frederick Town-

ship, but the majority of the property is in New 

Hanover township, said Township Manager Ja-

mie Gwynn. 

 

Minnesota Dairy Farmers Struggle to Find Workers 
April 8, 2019, at 1:05 a.m. 

https://www.usnews.com/news/best-states/minnesota/articles/2019-04-08/minnesota-dairy-farmers-struggle-to-

find-workers 

 

ILLVILLE, Minn. (AP) — Staci Sexton 

keeps busy at her dairy farm near 

Millville. 

"My dad, technically, kind of retired this year," 

she said. "Mom's not retirement age yet." 

That means the bulk of the work on her dairy — 

her parents currently own 60% of the dairy op-

erations on their 300-acre, 127-head dairy, and 

Staci owns 40% — falls to Staci and her young-

est brother, Lance Sexton. 

Well, and her mom. And the "neighbor kid." 

And that's where the trouble looms, Staci Sex-

ton said. 
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The "neighbor kid," a high school student who 

milks the herd on weekend nights, is the lone 

non-family employee, giving the Sexton clan a 

night off. "We take a night off, swapping on the 

weekend, my brother, myself and my parents," 

she said. 

Before this "neighbor kid" there was another 

one, Sexton said. When that part-time worker 

graduated high school, he bequeathed the job 

to his friend who often tagged along to help 

out. But when the current "neighbor kid" fin-

ishes high school, Sexton doesn't see another 

one taking his place, the Post-Bulletin reported. 

Caring for the combined herd of her business 

and her parents' business — called Schoene Kuh 

(German for "Beautiful Cow") and Irish Ridge 

Dairy, respectively — is really a two-person job, 

she said. Milking, feeding and caring for upward 

of 120 cows can be a lot for just one person. 

Too much, really. 

On a short-term basis, Sexton said she can han-

dle the herd on her own. But when she and 

Lance take over the work completely, they'll 

need that person who fills in from time to time 

to give a little respite when the other one is 

gone, sick or needs to go to a meeting. 

Sexton said she remembers when she was the 

"neighbor kid." Her junior and senior years of 

high school — plus some holidays and summers 

in college — she worked for Kevin Siewert, 

who's Hyde Park Holsteins is just a few miles 

away near Zumbro Falls. 

Siewert, who's milking herd of 520 is more than 

four times the size of Sexton's herd, has eight 

full-time employees and four part-time employ-

ees. 

"As you have more cows you have more help 

and you have to pay people," Siewert said. "If 

you're on your own, you're on your own." 

With about 200 head to milk, Alan and Bill Mil-

ler at Little Red Dairy near Millville employ four 

part-time workers who help with the daily 

chores and milking. 

Alan Miller recently started making cheese 

curds, which also involves packaging, distrib-

uting and marketing the tasty treats. Some of 

that work, particularly the marketing, is taken 

by his wife. 

"We've been very fortunate with good help," 

Miller said, but added, "It's hard to find a re-

placement, or someone who just wants to work 

in general." 

Sexton said she understands the difficulty. Her 

"neighbor kid," she said, is responsible and reli-

able. That, she said, isn't always the case. 

And while she knows the local schools have ag-

riculture programs where they offer some 

credit for job experience, her farm is "a little far 

out for those schools." 

"Long term, I guess it's going to be hard when 

my parents want to retire," she said. "I think it'll 

be a little tougher, especially in the summer 

when you want to get crops done and you still 

have to mix feed or milk cows." 

But for that day-to-day, every week work, she 

said, the farm just doesn't need a full-time em-

ployee. And, in a way, that's good. 

"It takes us about two hours to milk," she said, 

adding that her part-time teen helper has a 

friend who lives on a larger dairy where the 

milking takes significantly longer. "He says, 'I 

don't think I could milk for that long.'" 

 

 



Kohl: Focus on Fundamentals of Dairy 
Apr 7, 2019 

https://www.lancasterfarming.com/farming/dairy/kohl-focus-on-fundamentals-of-dairy/article_1382800a-89c4-

51ef-8a7b-41e47577fbb6.html 

 

LYDE, N.Y. — David M. Kohl was told by 

his high school guidance counselor that 

he “‘was not college material,’” he re-

called. 

Today he has a Ph.D., is a professor emeritus, 

Agricultural and Applied Economics, and a 

member of the Academic Hall of Fame, College 

of Agriculture & Life Sciences at Virginia Tech. 

Now a public speaker and educator traveling 30 

to 40 weeks annually, as well as the owner of a 

creamery, much has changed for Kohl since he 

was a teen just starting out. Much has also 

changed in agriculture, which was the theme of 

his recent presentation at an open house 

hosted by A.N. Martin Systems, LLC. 

Kohl’s creamery uses glass bottles as a distinc-

tion to compete against retailers, such as 

Walmart, that easily undersell his products. His 

operation also produces flavored milk, eggnog 

and ice cream. Value-added dairy goods repre-

sent a sector in which dairymen can hope to 

break even and perhaps turn a profit. 

The emphasis on niches and value-added goods 

represents one of the big changes in the indus-

try that is helping them stay in business during 

this fourth year of “economic reset” for the 

dairy industry, as Kohl called it. 

“This recession, starting in 2013, is taking out 

those who are poor and average business man-

agers,” Kohl said. “You need a high business IQ. 

You’ve got to focus on the fundamentals and 

crowd out the noise.” 

He named his “Four Cornerstones of Manage-

ment” for business and lifestyle success as: 

planning, execution, strategizing and monitor-

ing. 

“Put your systems together,” Kohl said. “Every 

business in this room has a different system. 

Everyone says, ‘You have to have ‘x’ number of 

acres or cows’ but every operation is different. 

Spend 5 to 7 percent of your time planning.” 

He added that many operators, ironically, spend 

much time fretting over $100 expenditures and 

much more flippantly make $100,000 decisions. 

He thinks that the biggest frustration among 

lenders, crop consultants and others helping 

farmers is that many operators fail to execute 

their plans. Plans should be flexible, however. 

“If you develop a plan earlier in the year, that 

plan will change,” Kohl said. 

Many of the more experienced farmers he 

knows have lots of experience raising animals 

and crops and possess equity, but don’t have 

the high business IQ needed to meet the chal-

lenges of today’s business environment. 

“Eighty percent of a business plan is cash flow,” 

Kohl said. “Monitoring is where you bring in ex-

perts and advisors one time a month or at least 

quarterly.” 

Despite his experience and education, Kohl 

does this on his operation to bring a fresh per-

spective. Just hiring a professional to handle the 

taxes is what he calls “drive-by accounting.” 
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One of the big changes in agriculture is that 

farmers will have to work more with lenders, 

both to help meet day-to-day expenses during 

lean times of the year or of the business cycle, 

but also to make changes to their business such 

as increase efficiency or generate a new reve-

nue stream. 

Kohl thinks that good times can lull operators 

into thinking that that’s the “new normal.” In-

stead, he said “that’s the time to cover your be-

hind.” 

 

Sam's Club should support local dairy producers 
Apr 6, 2019 

https://www.wahpetondailynews.com/opinion/letters_to_editor/sam-s-club-should-support-local-dairy-produc-

ers/article_704b1ddc-57df-11e9-93e2-f3b993b9bc65.html 

e try to buy much of our household 

products from local businesses. We 

also do our best to follow the same 

practice for our farm because local businesses 

tend to be tied closer to their communities and 

the majority of the service, jobs and net reve-

nue will stay in the community versus going to a 

headquarters in some other state. 

That being said, our family does buy some 

things at Sam’s Club, including milk. A few 

months ago, we noticed the design of the milk 

jugs changed and the milk tasted a little differ-

ent. I checked the code printed on the jug and 

realized it was no longer coming from North Da-

kota; it was coming from Ohio. I felt a bit be-

trayed and disenfranchised. The Walton family, 

who started Walmart and Sam’s Club, has given 

the impression that they will source as much lo-

cal product as possible. We don’t have a short-

age of milk in North Dakota; however, we are 

starting to run short on dairy farmers as the 

price becomes more depressed. 

This type of behavior from Sam’s Club does not 

speak well of their standing in North Dakota. 

We have a shortage of about 900,000 truck 

drivers in this nation. Yet they haul milk from 

Ohio to North Dakota and continue to further 

depress the prices here instead of supporting 

our local dairy  

 

3,500 litres of adulterated milk discarded 
April 5, 2019 

https://www.thenews.com.pk/print/453607-3-500-litres-of-adulterated-milk-discarded 

ESHAWAR: Khyber Pakhtunkhwa Food 

Safety and Halal Food Authority dis-

carded 3,500 litres of adulterated milk in 

a snap checking at Peshawar Motorway Toll on 

Thursday. 

While checking the heavy and passengers’ vehi-

cles, a quantity of thousand litres of counterfeit 

cold drinks has also been discarded, said a press 

release. Director Operations Khalid Khan 

Khattak said that a team comprising an assistant 

director, food safety officer and a veterinary 

doctor was deployed at Peshawar Motorway 

Toll plaza. He added that 3,500 litres of adulter-

ated milk was confiscated from two containers 

to be supplied to the capital city and later dis-

carded. Assistant Director Dr Murad Ali said a 

heavy vehicle carrying a thousand litres of sub-

standard counterfeit cold drinks was inter-

cepted. “The driver tried to escape, but the au-

thority’s team chased and arrested him. The 
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owner of the goods was handed over to police,” 

said Murad. Director General Food Authority 

Riaz Khan appreciated the crackdown and said 

that provision of safe and healthy food to the 

general public is the mandate of food authority 

and such crackdowns would continue. 

 

Northern Ireland faces prospect of no-deal Brexit ‘milk lake’ 
Thu 4 Apr 2019 16.06 BST 

https://www.theguardian.com/politics/2019/apr/04/northern-ireland-faces-prospect-of-no-deal-brexit-milk-lake 

 

orthern Ireland is facing a Brexit “milk 

lake” in the event of a no-deal depar-

ture, it has emerged. 

A senior EU official has confirmed that if the UK 

crashes out of the bloc in nine days, controls 

will have to be in place on day one for milk and 

other animal products coming from North-

ern Ireland. 

It means farmers who currently sell their milk to 

cheese and butter producers south of the bor-

der may be told they can no longer do so be-

cause the EU will not accept creamery tanks 

containing “mixed” EU and third-country milk. 

Dairy farmers are also facing a second potential 

killer to their business in the form of a 19p EU 

tariff. 

This could almost double the cost of their milk 

to food producers in the Irish Republic, who 

currently pay them about 26p per litre of milk, 

farming leaders said. 

“If there is no deal next week, it won’t be good 

whichever way you look at it,” said Mike John-

ston, the Northern Ireland director of Dairy UK. 

The EU’s controls on milk stem from its need to 

protect the single market and ensure no third-

country products slip in over the porous Irish 

border. 

It would mean Northern Ireland milk would 

have to be separated from Irish milk from day 

one, spelling an end to the routine practice of 

cross-border collections, an EU source said. 

“At the moment tanks collecting milk from 

farms could cross the border seven or eight 

times. 

“If there is no deal it is going to be hard to con-

tinue collecting milk in the north. Tanks mixing 

sources of milk will not be allowed. 

“From the commission’s point of view all of the 

necessary controls have to be in place from day 

one,” the source said. 

If such routine collections were to end, North-

ern Ireland would be left with a surplus of milk, 

reminiscent of the wine lakes and butter moun-

tains of the EU’s past. 

Currently about 30% of milk from across North-

ern Ireland, some 700m-800m litres, crosses the 

border to buyers in the Irish Republic for 

cheese, butter and dried milk production. 

Johnston said: “Farmers are very, very con-

cerned.” 

Separately it emerged that the UK would be 

subjected to a de facto ban on exports of ani-

mals, meat and food products. 
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EU officials said on Thursday that the UK had 

not yet passed the necessary statutory instru-

ments that would make it “an authorised third 

country” allowed to export animals and food 

into the bloc. 

“We are still waiting for the UK to pass the nec-

essary laws to reassure us that the standards 

they will have post-Brexit will be sufficient,” an 

EU official said. 

“Until these products are listed there is abso-

lutely no live animal that can come anywhere 

close to a border and the same for the prod-

ucts.” 

The National Farmers Union has previously 

warned that this would lead to a de facto ban 

on exports for six months. 

EU food and animal standards were overhauled 

after the BSE crisis that officials are quick to re-

call originated in the UK. An EU expert commit-

tee could make a decision next week, if British 

laws have been passed. 

The EU’s biggest no-deal problem is squaring 

the circle of the Irish border, avoiding border in-

frastructure to preserve peace, while ensuring 

checks take place to stop illegal goods arriving 

in the European single market. 

An official insisted Irish border plans would be 

ready, while not revealing where checks would 

take place. “Will the plans be ready? Yes they 

will and this is exactly why we are working so in-

tensively with the Irish authorities.” 

The Irish government has consistently said it 

will not have checks on the border in the event 

of no deal but has not revealed any contingency 

plans for mandatory EU checks. 

One EU source said live animals could be certi-

fied for customs checks at abattoirs or meat 

packing plants in the republic. This would mean 

sheep from Fermanagh could continue to be ex-

ported for slaughter 100 miles south of the bor-

der in abattoirs in Kildare. 

However, there are concerns that the sanitary 

and phyto-sanitary checks that are normally 

mandatory on the border could not be done so 

far away because of the risk of disease conta-

gion. 

There is also concern in the EU that there is cur-

rently only one border inspection post in Ireland 

where SPS checks are currently done and it is lo-

cated at Dublin Port, miles away from the bor-

der. 

Johnston said there was a “degree of clarity” on 

how the British government would treat ani-

mals and food crossing the border into the 

north when they announced there would be no 

checks or tariffs applied, but “not the other way 

around”. 

Farmers are carrying on as normal, he said, but 

the lack of discussion on no-deal planning “has 

heightened awareness of the full impact of no 

deal”. 

A spokesman for the Irish Revenue Commission-

ers said its “over-arching approach is to carry 

out the required customs controls to the great-

est extent possible at the traders’ premises, 

away from the ports and airports”. 

He added that Revenue was “strongly focused 

on facilitating the efficient and timely move-

ment of goods in compliance with customs con-

trols, post Brexit” and would “continue to work 

to support trade and businesses in order to 

maintain high levels of voluntary compliance”. 
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Struggling dairy farmers push for control of milk supply 
Apr 2, 2019 - 6:44 PM 

https://www.boston25news.com/news/rhode-island/dairy-summit-looks-for-solutions/936378251 

AY, Vt. (AP) - Some dairy farmers advo-

cated Tuesday for controlling the supply of 

milk to increase prices as producers and of-

ficials discussed how to support the struggling 

industry at a two-day summit. 

Dairy farmers are in their fifth year of low milk 

prices. Vermont has lost more than 400 dairy 

farms since 2008, with the total dropping from 

1,100 11 years ago to 694 last month. Wiscon-

sin lost 691 dairy farms last year alone. 

"There is so much at stake if we don't turn this 

around for our rural communities," said Ver-

mont Agriculture Secretary Anson Tebbetts. 

About 240 people attended the summit in Jay, 

Vermont, including 125 farmers and the New 

York agriculture commissioner. 

The presentations from farmers and industry 

experts included how to run a dairy in a global 

market, how to diversify dairy operations, and 

how local dairies affect local economies. 

"They buy supplies," said Tebbetts of the farm-

ers, "they support stores, they're on the fire de-

partment, they are the EMTs, they're people 

who volunteering, they're on select boards, 

school boards and when a farm leaves some of 

that goes away." 

Some farmers created a petition seeking sup-

port for a national milk supply management 

program to disseminate at the conference. 

The details of the program have not been deter-

mined, but it would set a base level of produc-

tion for each farm and create incentives for 

farmers not to overproduce, Kara O'Connor of 

the Wisconsin Farmers Union. That could be 

met with opposition since it could raise the 

price of milk for consumers - even if only a small 

amount. 

"We're inviting people to consider whether con-

sumers might pay a few cents more for a gallon 

of milk in exchange for saving hundreds of dairy 

farms per year and paying less in taxes for gov-

ernment dairy programs," said O'Connor, who 

spoke at the event. 

Other groups suggested compensation for farm-

ers for their environmental stewardship; edu-

cating consumers about farms, possibly through 

television segments featuring farmers talking 

about their operations; and subsidizing farms 

with tourism dollars. 

"We have a huge tourism industry," said farmer 

Leon Corse. "We need to somehow take some 

of those tourism dollars to subsidize dairy to get 

us through this issue that we're having now be-

cause if dairy dies in 20 years we're going to 

wish that we had saved it because tourism is 

going to die, too." 
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Is drinking milk regularly a good or a bad habit 
Apr 2, 2019, 10:00 IST 

https://timesofindia.indiatimes.com/life-style/food-news/is-drinking-milk-regularly-a-good-or-a-bad-habit/arti-

cleshow/68670383.cms 

 

ilk is a staple food in any cuisine and 

is widely consumed by everyone 

across the globe. Due to the pres-

ence of a variety of nutrients, it is considered a 

whole meal in itself. The childhood memory of 

your mother forcing you to gulp a full glass of 

milk every day must be still fresh in your mind. 

Not only that, whenever we get a fever or cold, 

our granny always recommends a glass of hot 

milk with turmeric as a tried and tested remedy 

to get fast relief. 

Milk is an ideal ingredient in every household. 

Some drink milk just after they get up while 

some like to drink it before they go to bed. It 

has an array of nutrients which are beneficial 

for the body but due to the presence of some 

enzymes, milk can also be harmful for a few 

people. 

Milk is a powerhouse of energy. It boosts your 

metabolism and keeps you satiated for a really 

long time. You can have a glass of milk in your 

breakfast and you are sorted for an entire day. 

It will not only provide you necessary nutrients 

like calcium for the development of bones and 

proteins for your muscles, but will also ensure 

that you don’t feel weak or tired throughout 

the day. 

Milk is considered to be an immunity-boosting 

food due to certain nutrients like zinc and vita-

min D. It is also good for your heart, having a 

glass of milk can improve good cholesterol level 

in the blood. Also, it is rich in good fats that 

have a certain significance in boosting the over-

all metabolism of the body. 

According to some studies, milk is linked with 

the prevention of diabetes. It is said that milk 

can effectively lower the elevated blood sugar 

levels in the body. Due to high levels of potas-

sium, milk is beneficial in maintaining a regular 

blood pressure. 

Milk keeps you hydrated and also makes your 

skin glow. But if your milk is adulterated then 

there are chances that you might end up getting 

pimples. Adulterated milk that contains oxyto-

cin has several ill effects on the body. 

Although full-cream milk is proven to be more 

beneficial than skimmed milk, if you are on a 

diet or under certain medical supervision, then 

excess drinking of milk can be a matter of con-

cern. Lactose helps in absorption of calcium in 

the bones and is also considered as a vital car-

bohydrate of milk. But some people are lactose 

intolerant, which means they cannot break 

down lactose into galactose and glucose. This is 

a digestive disorder leading to bloating, gas and 

other stomach ailments. Therefore, it is advised 

to consume lactose-free milk like oats milk, soy 

milk, almond milk, etc and avoid regular milk in 

general for those who are sensitive. 

It can be concluded that apart from those who 

are lactose-intolerant, milk can be consumed on 

a daily basis by everyone be it a child or an 

adult but in moderation. Unadulterated full-

cream milk has several benefits over the pack-

aged, skimmed or dairy-free variants. Enjoy a 

daily dose of full-cream milk without being 

guilty about gaining weight or suffering from 

any stomach ailments. 
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hrough the years, I've been in the barns 

of quite a few Upper Midwest dairy 

farmers. They're some of the nicest peo-

ple and best farmers I know. 

So I take no pleasure in writing about the long 

stretch of poor milk prices that has forced far 

too many dairy operations out of business. 

From 2017 to 2018 alone, 6.5 percent of U.S. 

dairy farms shut down, according to a U.S. De-

partment of Agriculture report. 

So what's the problem? 

The best, most succinct explanation I've heard 

comes from an economist who said simply, 

"There's too much milk." Put differently, supply 

exceeds demand — and any first-year student 

of economics knows that's going to hold down 

prices. 

The supply-demand imbalance reflects, in part, 

the management skill of U.S. dairy farmers. 

Thanks to better genetics and improved feed ra-

tions, among other things, U.S. dairy cows pro-

duced an average of 22,775 pounds in 2018, up 

from an average 17,763 pounds per cow in 

1999. 

Dairy farmers are getting even better at what 

they do — but that's not altogether a good 

thing, at least not for their bottom line. 

On the demand side, place some of the blame 

on President Donald Trump's trade policies. Re-

taliatory tariffs put on U.S. dairy exports have 

cut sharply into the amount of U.S. milk sold to 

foreign consumers, and that works against U.S. 

milk prices. (Oh, wait, I almost forgot: "Trade 

wars are good and easy to win." Sure. And Big-

foot is real and Elvis is alive and well.) 

Declining domestic demand affects milk prices, 

too. Americans drink an average of about 18 

gallons of milk annually, down from about 30 

gallons of milk annually in the 1970s. That's 

partly because of increased options. Americans 

are still drinking the same amount in beverages 

as they did in the '70s, but alternatives — such 

as energy drinks — are taking away some of 

milk's market share. 

The nuanced stance on milk among some nutri-

tionists is a factor, too. Consider this statement 

from the Harvard Medical School website: 

"Dairy is one of the most controversial food 

groups. Is it healthy — or a health risk? It really 

depends on what you need." That's certainly 

not an anti-dairy message, but it's hardly a 

glowing endorsement, either 
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